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A fully integrated campaign helped NFU Mutual to evolve from the customer perception of a 
niche player focused on farm industry insurance to widespread acceptance as a trusted source  
of mainstream financial services to a broader market.

Positioning NFU as a specialist who understands the financial needs of non-city dwellers, everything from TV advertising to POS and sales 
literature was employed to reinvent, re-energise and redirect the brand. With 76% promoted awareness and 30%+ year-on-year growth,  
a highly successful brand transition was achieved. 




