Maryland Cookies

So we went big on ambient and even bigger on creative standout. Hundreds of ‘Unbelievably Fudgie Objects’ crash-landed across the UK
— most memorably the 40-foot giant cookie that ‘plummeted’ to earth in Trafalgar Square. The campaign generated £2.5m of free publicity
and drove 91% UK distribution with total Maryland Cookie sales boosted by 30%. We also assisted Maryland in their fight back against a

sea of own brand rivals when launching a series of limited edition varieties; notably their Jammy Bits’ biscuit. The poster campaign helped

return the cookie monster that is Maryland to the top of shoppers’ lists.






