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the birmingham museum of science and discovery

What does it take to kick-start a new museum and energise kids’ interest. Challenging
communications — as we proved with Birmingham’s magical Museum of Science.

The new facility relaunched following huge investment from the Millennium Commission and other partner organisations. Our team helped
create the new name, identity and advertising campaign that encouraged and challenged our audience to ‘think again’. This would be a
place of interaction and discovery — not dust-covered glass cases awash with ancient relics. Judging by the acclaimed launch where ticket
sales exceeded targets by some 29%, both the Museum and our team got things spot on.






