MoneyGram

The world’s second largest electronic money transfer service has seen significant growth in
the eight years since we’ve been their marketing partner. In fact, transaction levels have
increased by an average of 40% every year. We’re more than happy to have played our part in
such consistent growth.

The key has been to seek out the elusive ethnic audiences and communicate using people-focused messages. Targeted advertising and
local community marketing help us keep reaching more and more of their core audience. Allied to a creative approach that cuts to the heart
of the message, our collaborative approach has paid dividends for MoneyGram.






