This world-renowned brand asked us to remind food connoisseurs that they offered so much more
than the prestigious hampers with which they were now synonymous.

Our ability to entice through stylish and design-focused web communications, advertising, direct marketing and brochures proved a major
asset. As was our ability to manage their product imagery in its entirety. Our stylish art direction, sublime photography and seamless
retouching all support the premium-aspect of the brand while a state-of-the-art asset management system ensures ease of access for all
requirements. Innovative solutions allow us to showcase the unique favours and products on-offer — such as our iconic brochure within a
brochure for the 2006 Christmas campaign.






