
Business Challenge: To engage with the 
target audience much earlier in the customer 
journey in order to cross-sell and up-sell products 
and services that the Airports have to offer. 
To achieve this we needed to gather existing 
customer contact details and attract new 
customers to increase the size of the online and 
offl ine database.

Our Insight: Understanding the target audience 
profi les, product knowledge and offering real 
incentives that would generate data capture 
opportunities, were all key to the success of 
the campaign.

Business Building Solution: We developed 
creative concepts that encouraged the target 
audience to fi nd out more and be kept informed 
by opting in. This had to work across a range 
of media from incentivised DM through to 
online. It was then rolled out over a summer and 
winter campaign for both Manchester and East 
Midlands International airport.

The Business Building Result: 
The campaign was hugely successful with 
approximately 64% of opt-ins from new 
registrations and a response rate of 5.8% from 
existing customers. In total 9077 opt-ins were 
generated through the campaign.
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